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GO LAKE HAVASU

USATODAY

Lake Havasu City's Economic Powerhouse READERS’

CHOICE
2025

With around a year and just over 60,000 residents,

Lake Havasu City thrives on tourism. It's not just a backdrop for adventure— Lake Havasu

it's the economic engine and cultural heartbeat of the community.
Windsor Beach

Tourism fuels local businesses, supports jobs, drives development, and

shapes the quality of life for Lake Havasu City residents.
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GO FOR IT.
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501 (c) (6): A tax-exempt non-profit organization that promotes common business interests,
such as chambers of commerce or trade associations.

Promote business interests (e.g., trade associations)

Charitable, religious, educational purposes
Tax-exempt, but donations are not tax-deductible

Tax-exempt, donations are tax-deductible
Can lobby/advocate on behalf of members

Limited political and lobbying activities
Serves businesses and trade professionals

Serves the public at large
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QU LAKNLCE FAVASU

TPT (Transaction Privilege Tax) Collection Model

$2,050,137 $782,400 3.8%-55% $30,375-$430,320

$2 143 905 51.1% $817.600 $0

$4,194,042 100% (38% of gross) $1,600,000 1.9%-27% $30,375-$430,320
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GO LAKE HAVASU
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Foundational Visitor Insights



GO LAKE HAVASU

Over 1.7 million visitors each year (According to Pacer.ai for 2023)

Approximately

GO

Lake Havasu City
Residents
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GO LAKE HAVASU

Overall % and Avg. Dollar Amount Spent

_’—-h-___/

$151K+

$101K-150K Visitor Spending by Household Income

Bottom: M Avg. Visitor Spend Top: M % of Visitor Spend
$81K-100K
$61K-80K

$41K-60K

$21K-40K

Data shown presented by Zartico @ ZARTICO

Less than $20K




55-64

45-54

35-44

25-34

18-24

UV LANCD TIAVAOU

Visitor Spending by Age Group

$195

$223

Data shown presented by Zartico @ ZARTICO



GO LAKE RAVASU

Top Spending Categories

Visitor Spending by Market Areas vs Visitation v —w

e ®

Visitor City Visitor Spending % of Total Avg. Visitor Spend ¥ Visitors % of Total

Anchorage 3.7% $1,413 0.1%
Lucernevalley e
' HaciendaHeights T T T o
Temecd T e T s 1%
Cindo T e T ey T s
BigBearcty T T e T

Data shown presented by Zartico @ ZARTICO



GO LAKE HAVASU

Spending Behaviors

% of Visitor Spend by Category Avg. Visitor Spend by Category

52%
Los Angeles CA

Phoenix AZ

25% Retail - $117
r 4%
San Diego CA $183
I 4

%

Food & Beverage

Gas & Service Stations

Accommodations _ 16% Food & Beverage - $107 W Avg. Visitor Spend
4%
Las Vegas NV $138 W Visitor Spending % of Total
I 8%
Retail - 13% Gas & Service Stations - $56 W Visitors % of Total
3%
Palm Springs CA $245
Health

I 2%
1% Health Fs-‘.s

" Data shown presented by Zartico @ ZARTICO
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Key Visitor Behavior Takeaways
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Top DMA's and visitation markets

Los Angeles, CA 36% 38%
Phoenix, AZ 24% 21%
Las Vegas, NV 8% 8%
San Diego, CA 5% 4%

Q) zArTICO
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QLU LAKE RAVASU

Top DMA's and visitation markets

e e ————

Hotel Avg. Stay Value STVR Avg. Stay Value Hotel Avg. Length of Stay STVR Avg. Length of Stay
$316 $1,190 2.0days 3.6 days
5% | $301 20% | $993 1% | 2.0days 1% | 3.7 days
% Change Previous Year % Change Previous Year % Change Previous Year % Change Previous Year

Data shown presented by Zartico 9 ZARTICO
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GO LAKE HAVASU
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Events and Sponsorships



QU LAKNLCE FAVASU

Committed FY Events and Sponsorships

June raic

LEGACY-CONTRACTED EVENTS Juy | Aug | Sept | Oct | MNov | Dec | Jan | Feb | Mar | Apr | May | June — red | Balance [ -
First 4th of July Eele e e e el e e e [ee000] § i SID0000 | 8 a6 55 B00100]
USBA e e e B Y T e ey "
First Friday | |seseol | 1 0} ] | @ |s 4250000/$ - |$ 4250000
London Bridge Days Parade | |swoo | | | | | ] | |s 1000000fs - |$ 1000000
EVENTS BUDGET
COMMUNITY-SPECIFIC
R e G i i o (e L 77" WG CRRGRi] k SORE 7 T} NGRSO ¥ 1]
19th Annual Parade of Lights R FRN RN s SN T e ETO e R SRR umheo & SR 1] | S kY 7]
GENERAL
ondon Bridge Days + Parade T R SRS O R R R S R B R B O T 7 ) O G DY
Lizard Peak Scramble 1 sl | 1 [ 1 | 1 | s 2s000]s - |s 290000
”” $ “ : . | | \ -;\ v ".i"\ vhfﬂzwﬂ :":':" .hf; J ;\' . ‘
1 el . ! Y 5 - s ".,‘ . p e e S a . > '
¥ ol AUERERN DR 7 GO FORIT.
. P | R T e e
. L




QU LAKNLCE FAVASU

Committed FY Events and Sponsorships

Qsand BrewsBighomBBQCompeition . | | | o} o} ] ] sse00f | [ @ J$ 50000]$ - |$ 500000
lakeHavasuBalloonfestival | |} o 0} fosseof ] [ [ J$ 50000]$ - |$ 500000
swercTFestwest |} |} o o ¢ oy p ] 0 ]sseof | | 150000 - |$ 1500000
Desertstorm/Paradeofpower | |} o ¢ o} o} o} ] @ ]sw00 | = |$ 200000 - |$ 20,0000
Bands& BrewsbytheBeach | | ] | 0 poswoeop | | ] 0 0 [ @ Js 25000 - |$ 250000
RodabilyRewnion | | | [ | J ]  Jso00 ] [ | = |s 200000]s - |$ 20,000.00
—_

WONBassTournoment o} o o ¢ oy oy F ] | s500] @ J$ 50000]$ - |$ 500000
wonstriperperty | | {7 o p o} o ] ] [ ss0] = Js 150000]$ - |$ 150000
_ 0000w 00 |s 1000000fs - |$ 1000000

------------_

|
weo FOR IT.
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e — LAKE HAVASU CITY, ARIZONA

mm CESFEVA] = ¢ SR 2 LAKE HAVASU CITY, AT GO LAKE HAVASU
: London 3‘"'@3;’6 OCT 25,2025

GO FOR IT. A -
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Promotional Performance and Strategy



Earned Media Opportunities & Value

July 1, 2025

July 11, 2025
July 16, 2025
July 18, 2025
July 22,2025

July 31, 2025

G\ LL/MAAINLL  IMAMVMAJOV

) 3333333933011 | S = § ) 3 )

Today's News- Herald

Back Road Ramblers

The Arizona Republic
Arizona Midday (KPNX-TV)
Arizona Parenting

FinanceBuzz

‘“‘I' I

22,082
10,986
4,679,446
1,618,100

2,954

15,902,532

AAAAAAA
AAAAAAAAAAAAAAAAAAAAAAAAAA
........

USATODAY

READERS’
CHOICE

2025

Lake Havasu Lights Up for the Fourth: What to Know Before You Go

Put these Incredible Hot Air Balloon Festivals in your USA Bucket List

These Arizona cities were named top places to live in 2025 Over
Go Lake Havasu: A summer destination

Potential
Get Outside for Family Fun in AZ Earned Media

Impressions

9 Best Arizona Cities Where You Can Live




GO LAKE HAVASU

n €) Go Lake Havasu n €) GoLake Havasu n €) Go Lake Havasu
~ 5 10:40 “ " 2 7

Eri 2 Thu 5

Bl That's a wrap on the m it night of the summer! Boats packed FAMILY MODE: ACTIV Vhen the desert heat turns up,
ay, fir s rocked the sky, and up in full Havasu levels up — paddlebo spla nes, er bottle

M A Huge thanks yone v me out for the Fire o om included. Whether you're floating with your ¢ climbin

Engagement Rate (per Impression) 6.6%
Impressions 134,080

Engagements

golakehavasu { golakehavasu
0 7 0-15 am PDT

[+ [}
about to e:

@ander

ook - Instagram - X - @golakehavasu

Welcome to Arizona’s playground

a - va o B

Engagement Rate (per View) % Engagement Rate (per View)

==
=
= -
= Lake Havasu City
_'s

Engagements

X @GolLakeHavasu a X @GolLakeHavasu X @GoLakeHavasu
Fri 4/25/2025 3:11 pm PDT Mon 4/21/2025 11:35 am PDT Fri 4/4/2025 2:41 pm PDT

## It was a sight to behold at today's Desert Storm LHC Parade It's going to be storming in Lake Havasu City all week long! & & @ The lake is about to come alive this weekend for the Wake the
of Power! From fire-breathing boats to roaring engines, the Get ready for Desert Storm 2025, where the fastest boats and the Lake Country Music Festival! Dust-off your boots, grab your hats

[} .
] 6 5 n eW fo l l OWe r S N e t O l l OWe r r OWt h X S a W a d I I n Bridgewater Channel was lit! ¥ T One of the loudest weekends in... funnest crowds take over the waterways —- it's an adrenaline-fuel... and join us for live music and lakeside fun that'll have you two-...
, F G P <k <

+78.2% increase in dropped 43.3%,
engagements, and Engagements fell 78.7%,

metrics in July,
likely due to the
overall decrease in

BV KE HAVASU CITY, AZ

+373.1% increase in and Engagement Rate

Engagement Rate (per Impression) 14.7% Engagement Rate (per Impression) 13.4% Engagement Rate (per Impression) 10.2%

-Impressions Impressions 1,021 Impressions 235

Engagements Engagements 137 Engagements 24

engagement rate. declined by 1.7%. published posts

A GO FOR IT.



Top Display Creative
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hwﬂ" molgge—— | JET ~ . 728x90
TEL Tw . 4 P CTR: 0.26%

News 12 Phoenix AOT Co-Op Program

300x600
CTR: 0.49%

Weakest Display Creative

320x50
CTR: 0.09%

IF‘!:E_

300x250
CTR: 0.16%

160x600
CTR: 0.15%

23




Earned Media Opportunities & Value

Aug. 2, 2025
Aug. 6,2025
Aug. 20, 2025
Aug. 21,2025
Aug. 22, 2025

Aug. 27,2025

G\ LL/MAAINLL  IMAMVMAJOV

Islands

Atlas Obscura
FinanceBuzz

Today’s News-Herald

BBC Countryfile Magazine

8 News Now (KLAS-TV)

7,332,880
2,365,456
15,902,532
28,214
413,761

1,465,700

lllllllllll

AAAAAAA
AAAAAAAAAAAAAAAAAAAAAAAAAA
........

USATODAY

READERS’
CHOICE

2025

The Nation's Top Retirement Destinations

Who Moved London Bridge to Arizona?

7 Stunning Arizona Cities Over
Go Lake Havasu looking to revamp Lake Havasu City's visitor

Potential
7/ mind-boggling and expensive locations around the world Earned Media

Impressions

5 daytrips from Las Vegas to tickle your tourist tendencies




GO LAKE HAVASU

August was strong
with 479,872 content
impressions (+126.1%).
Follower count also
ticked upward (+143).

ook - Instagram - X - @golakehavasu

Followers grew by 170
(+0.7%), and
engagements more than
doubled (+114%

compared to July

Quarterly Report > Social Media —

Go Lake Havasu

6 pm PDT

re’s still plenty of summer left in Lake Hava
rts now. The weekend's here, the water

fun's about to begin. Let's #GoForit! g« #GolakeHavasu...

Engagement Rate (per Impression)
Impressio

Engagements

A €) Go Lake Havasu ﬁ €) Go Lake Havasu
W

Thu B, 1:00 am PDT am POT

de days and neon nights. From cannonballs to cocktails, Lake Is it a special occasion... or just another afternoon in Lake Hav
brings the heat each day and ew = Hard to tell when the vibes are this high. Bo are floating

de or lakeside, this town knows how to rally J gy wakes are waiting, and the hardest part is deciding whether it's a..

Engagement Rate (per Impression)
Impre

gagements Engagements

Lakeside days and neon nights. From ca a ktails, Lake

Havasu brings the heat each day and ) g. Whether

Engagement Rate (per View)
Views

Engagements

n X @GoLakeHavasu

#RThe 44th Annual @IJSBA World Finals hit Lake Havasu City Oct

bit.ly/AmGAVEC g, 80 MPH PW

Freestyle competition X Trade show + vintage divisions + much

Follower growth
was minimal (+2),
and the engage rate
rose slightly to 2.9%
(+9.4%

Engagements

golakehavasu golakehavasu

ion... or jus her afternoon in Lake Havasu? ) s on an SUP to golden

the

Engagement Rate (per View)
Views

Engagements

GO FOR IT.



Aug 2025 Top Performing Creatives

Go Lake Havasu %

L J e Whether you're all about high speeds or slow
days, Lake Havasu is a place where you can play
hard—at your own pace.

L ]
Embark

O TR e e e e e e SR e U

—— = i : A’ y CTR: 2.75%

-
."

Best Life Carousel
CTR: 2.21%

e A Go Lake Havasu X
Go for it. Book now
Go Lake Havasu It's not just about what you do on an epic lake
day. It's about how it makes you feel. Which is
really, really awesome

O :

Meta Targeting Campaign - Facebook & Instagram

Go Lake Havasu ses X

Welcome to the ultimate lake playground. How

you play? Well, that's up to you
Go for it. Go fori
Book now
Go Lake Havasu Go Laks
OO 193 comments 6 shares \
l[““ Like |\ Comment ’: Share
Best Life Single Image

go aKkenhavasu.com

Go for it. Book now (V)

Go Lake Havasu CTR: 2'05/0
v WAL 126 comments h
'3
3 [t'j Like Comment }"\ Share

¢

s
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USATODAY
Earned Media Value & Opportunities READERS’
CHOICE
2025

Sept. 8, 2025 Travel Off Path 927,433 These 4 Vibrant US Lake Towns Still Feel Like Summer
Sept. 10, 2025 Investopedia 12,948,376 Discover Why This Arizona Lake town Is a Top Retirement Spot
Over
Sept. 11, 2025 WorldAtlas /7,515,130 / ldeal Arizona Destinations for a 3-Day Weekend in 2025
Sept. 16, 2025 Today's News-Herald 35,357 Havasu Restaurant Week Potential _
Earned Media

. . . . Impressions

Sept. 26, 2025 Far & Wide 508,576 20 American Lakes With Exceptionally Clear Water
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LAKE HAVASU

A Go Lake Havasu < o' Tavern 95 A Go Lake Havi &t Harleyz & Hot Rodz Motor Pub and Grill A Go Lake Havasu is at Waters Edge Winery Havasu City.
a7 September 8 st 11:40 AM - Lake Havasu City @ September 10 9PM - Lake Havasu City - @ a7 September 15 st 1:35PM - Lake Havasu City @

@ Tavern 95 isn't holding back for the 6th Annual Havasu Restaurant Week (Sept. 19-26) — think | Rev up your appetite — Harleyz & Hot Rodz Motor Pub and Grill s in the lineup for the 6th Annual Sip, savor, repeat — that's the vibe at Waters Edge Wineries during the 6th Annual Havasu Restaurant
along the lines of a BBQ Burger stacked high with mac n’ cheese, crispy onions, and tangy sauce. Addin | Havasu Restaurant Week (Sept. 19-26)! @ & From stacked smash burgers to saucy wings and of Week (Sept. 19-26)! From a glass of their bold Big Daddy Red to plates like basil pesto pasta with
pastrami fries, finish strong with lemon cake, and wash it down with a Lemondrop... that's a lineup worth | course the Kilde Special, this is where boid flavors meet classic Havasu vibes. mushrooms, ltaian sausage penne, and a bruschetta pizzeta that's pure perfection — this spot s serving
celehrmting. Cruise in hungry, leave happy — that's how Harleyz & Hot Rodz Motor Pub and Grill does it P flavar s mooth as thelr pours.
Make sure Tavern 95 is on your list — your taste buds will thank you! #HvasuRestaurantWeek #GoLakeHavasu Lake Hevasu Hospltality Association Gather your crew, raise a glass, and taste why this local gem is ahways worth toasting.

#HavasuRestaurantWeek #GoLakeHavasu Lake Havasu Hospitality Association #HavasuRestaurantWeek #GolakeHavasu Lake Havasu Hospitality Association

See Insights and ads See insights and ads

©0 ™ P ————— - 22 e ] 00 21

. golakehavasu

eee e\ golakehavasu o golakehavasu
Lake Havasu City, Arizona Lake Havasu City, Arizona w Lake Havasu City, Arizona
LY

i Al
L A 2R

acebook - Instagram - X - @golakehavasu = .
—— " S

Boost post Boost post Boost post

OMQQ)VG Al

%= ..i Liked by river_patriots and others

golakehavasu Rev up your appetite — Harleyz & Hot Rodz
Motor Pub and Grill is in the lineup for the 6th Annual
Havasu Restaurant Week (Sept. 19-26)! & ® From... more

Quue Q17 Ve AN EVENQERSERA A

t’a > Liked by lakehavasulistings and others = 9 Liked by river_patriots and others

golakehavasu @ _. What an amazing Labor Day golakehavasu Swing into Iron Wolf GCC during Havasu
Weekend it was! From big time beach fun to long afternoons Restaurant Week (Sept. 19-26)! {! & Bogies & Stogies will
along the London Bridge, the vibes were unbeatable... more be teeing it up — from hearty huevos rancheros to... more

September 10 havasuchamber Summer has been amazing in Havasu

but we are so excited for all the Fall activities!!

havasuchamber The vibes are always vibin’ at Iron
Wolf!!

September drove 66,695 content
major visibility gains impressions (+61% MM“
(+421%) compared to compared to August. a

August. Followers Engagements also
grew by (+242, +69% jumped (+93% to 1,676)

September 19-26

GO FOR IT.



Quarterly Report > Social Media S

GO LAKE HAVASU

Followers ©

Lifetime

80,403

Age & gender ©

20%

QI Performance Summary - Facebook @golakehavasu O . I . .
Won’\.en B Men

62.4% 37.6%

Top cities Top countries

Views © & Export = Reach ©

Lake Havasu City, AZ United States
99.4%

1.9M T 37.7% 871.9K T 19.5%

200K 100K

Phoenix, AZ Canada
. 5% #15%

Las Vegas, NV Mexico
O 1% | 0.7%

150K
100K
50K
0

Jul 21

Aug 10

Views

Aug 30

Jul 21

Aug 10

Reach

Aug 30

Sep19

Los Angeles, CA
. 1.8%

Tucson, AZ
. 1.4%

Kingman, AZ
. 11%
Mesa, AZ

. 11%

Bullhead City, AZ
. 1%

United Kingdom
| 0.4%

Germany
| 0.3%

Australia
| 0.2%

France
| 0.2%

Italy
| 0.2%

GO FOR IT.



GO LAKE HAVASU

QIl Performance Summary - Instagram @golakehavasu

Views 0

228.9K + 18

20K
15K
10K

5K

0
Jul 21

Aug 10

Views

&4 Export =

Reach ©

43.4K o 2a5%

Aug 10

Reach

Aug 30

&4 Export =

Sep 19

Followers ©

Lifetime

24,266

Age & gender ©

20%

Quarterly Report > Social Media —

18-24

Top cities

Lake Havasu City, AZ

Phoenix, AZ
S 2 .9%

Los Angeles, CA
. 2.1%

Las Vegas, NV
l 1.2%

Henderson, NV
1%
Riverside, CA
| 1%

Rancho Cucamonga, CA
Bl 0.9%

Mesa, AZ
Bl 0.9%

25-34

35-44

Women
56.5%

45-54

B Men

43.5%

Top countries

United States

Canada
i 11%

Mexico
| 0.3%

United Kingdom
| 0.2%
Nigeria
| 0.2%

Germany
| 0.2%

Brazil
| 0.2%

France
| 0.1%

55-64 65+

92.1%

GO FOR IT.
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Go Lake Havasu eee X

We like the phrase "go for it" for a reason. It's the
perfect response to all the wait-till-you-see-this
action in Lake Havasu,

Go For It :15
CTR: 10.74%

. - S 3 ) Masiisiie iniaia . :
YAAIAAIAIIANRN I 03I 349333 3333 ) . . FLRCRURUPOR BURCRUR RN PR X R R R
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#é :;i;:';f:t; [;k‘ﬂ Book now
© O 202 3 comments
News 12 Phoenix AOT Co-Op Program

Go Lake Havasu

LA J x

IU's not just about what you do on an epic lake
day. It's about how it makes you feel. Which is
really, really awesome.

Best Life Carousel
CTR: 7.08%

Go for it. Go for i
Book now
Go Lake Havasu Go Laks
0 O ; ;K > comments © shares
‘[ Like " | Comment ': Share

o atudiiee .
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Sponsored

*

f;- www.golakehavasu.com

Southwest Lake Escape - Discover
Lake Havasu

Discover Lake Havasu's boating, beaches, and desert
views. Discover Lake Havasu for your next adventure.
Highlights: Free Guides Available, Visitor Information
Center Avallable, Online Booking Option Avallable

Subscribe To Blog. View Free Guides. Check Our

@ Lake Havasu City - 1340 McCulloch Bivd N

News 12 Phoenix AOT Co-Op Program

Google

Sponsored

& www.golakehavasu.com

Top Things to Do Lake Havasu - Find
Your Way Here

Explore Lake Havasu's sights and hidden gems today.
Discover Lake Havasu for your next adventure
Highlights: Free Guides Available, Visitor Information
Center Available, Online Booking Option Available
Check Our Calendar

@ Lake Havasu City - 1340 McCulloch Bivd N

Top Keywords by Clicks

“places to visit arizona”

“things to do Iin arizona”

“arizona vacation spots”
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GO LAKE HAVASU

Development
 Boat parade of lights event premise
* PR report for monthly board meeting (Oct. 8)

Pitches:

* Snowbird Travel: Escape the Cold With a Visit to
Lake Havasu

* Boating, Biking & Biodiversity FAM invites

Influencer Relations:
* |nfluencer outreach and partnership coordination

(general destination / outdoor activities focus)

Events:

* Oct 4-12: International Jet Sports Boating
Association (USBA) World Finals and Watercraft
Trade Show

* QOct. 15-19: Annual Relics & Rods Run to the Sun
* QOct 31: Halloween

Awards:

 Condé Nast Traveler Readers’ Choice Awards
announced Oct. 7

* Lonely Planet's “Best in Travel 2026" published
Oct. 21, 2025

* Travel + Leisure’s 2026 “World's Best” Awards,
voting opens

Quarterly Report > PR Plan

PR - ! o X KRS
A ] s ] - o
e ~ an e . p . P k3
L LIS D
ST ik I

Development
 Havasu Balloon Festival & Fair event premise
* PR report for monthly board meeting (Nov. 12)

Pitches:
* Holiday Traditions On and Off Lake Havasu
 Lake Havasu's Art Scene Is Making Waves

Influencer Relations:

* Influencer outreach and partnership coordination
(general destination / Holiday focus)

* Qutreach for Balloon Fest partners in January

Events:

* Nov. 8-9: Gem & Mineral Show
* Nov. 27: Thanksgiving
* Nov. 29: Small Business Saturday

Awards:

* Good Housekeeping 2026 Family Travel Awards
announced

Development:
« 2026 strategy + tactical calendar
* PR report for monthly board meeting (Dec. 10)

Pitches:

A Locals Guide to the Lake Havasu Balloon
Festival

« What's New & Happening in Lake Havasu City

Influencer Relations:

* Influencer outreach and partnership coordination
(general destination / Holiday & Boat Parade of
Lights focus)

* Qutreach for Balloon Fest partners in January

Events:

* Dec. 5: Desert Bash Off-Road Poker Run
« Dec. 13: Holiday Boat Parade of Lights

* Dec. 14-22: Hanukkah

* Dec. 25: Christmas Day

* Dec. 31: New Year's Eve
« TBC: River Riders MC Toy Run

Awards:
. Matador Network's 2025 Travel Awards
announced

PUBLIC RELATIONS

GO FOR IT.



PARTNER

Dreaming

E VIAG2

Planning

Google Ads

Madden

Datafy

Meta

Booking
Meta

VIA62

Madden

N BV"SIE X |

UV LANCD TIAVAOU

MEDIA CHANNEL July

CTV (Streaming TV) $0'
Ad Serving S0
Dreaming Total S0
Nonbrand Paid Search (GLH Spend) SO
Nonbrand Paid Search (AOT Spend) S0
SEO (GLH Spend) SO
SEO (AOT Spend) S0
Display (GLH Spend) SO
Display (AOT Spend) S0
Ad Serving SO
Paid Social S0
Planning Total SO
Paid Social Retargeting S0
Display Retargeting SO
Ad Serving SO
Display Retargeting (GLH Spend) SO
Display Retargeting (AOT Spend) S0
Ad Serving S0
Booking Total SO
GLH Spend

AOT Spend

Total Media Spend

August

50

SO
S0

SO
SO

SO
S0

SO
SO

SO
SO

S0
SO

SO

$12,000
$102
$12.102

$3,176
S0

S0
SO

SO
SO
S0

$13,260
$16,437

$2,000

$1,500

L ooy
——

September October

$10,000

$85
$10,085

$1,588
$1,350

SO
SO

S0
S0
S0

$6,457
$9,395

$1,500

$1,200

o

$8,000

568
$8,068

$1,588
$1,350

SO
SO

$3,471
$2,950
$30

$6,152
$15,541

$2,000

$1,500
$6

$6,000
$51
$6,051

$1,588
$1,350

$967
$967

$3,471
$2,950
$30

$4,572
$15,894

$1,500

$1,200
S5

November December January February March

S0
S0
S0

$1,588
$1,350

$967
$967

$3,471
$2,950
$30

$6,193
$17,515

$1,000

$1,200
$5

SO
S0
S0
$2,205

$14,453

$5,267
$19,720

50

S0
SO

$1,588
$1,350

5967
$967

$3,471
$2,950
$30

$3,728
$15,050

$1,000

$1,200
S5

SO

S0

S0
$2,205
$11,988
$5,267
$17,255

April

$0 $0
SO SO
S0 50
$1,588 $1,588
$1,350 $1,350
$967 $967
$967 $967
$3,471 $3,471
$2,950  $2,950
$30 $30
$11,123 $10,186
$22,445 $21,507
$1,000 $2,000
$1,200 S0
S5 S0
S0 $1,941
S0  $1,650
SO S17
$2,205 $5,608
$19,383 $20,198
$5,267 $6,917

$24,650

$27,115

May

$0

SO
S0

$1,588
$1,350

$967
$967

$3,471
$2,950
$30

$5,256
$16,577

$2,000

SO
S0

$1,941
$1,650
$17
$5,608
$15,268
$6,917
$22,185

June

$8,000
$68
$8,068

$1,588
$1,350

SO
SO

$3,471
$2,950
$30

$6,516
$15,904

$2,000

SO
SO

$1,941
$1,650
$17
$5,608
$23,630
$5,950
$29,580

>~

TOTAL

544'w0 YT II7Y
$451
$44,374

................

$17,471
$12,150

$5,800
$5,800

$27,765
$23,600
$236

$73,443
$166,265

$16,000

$9,000
$38

$5,824
$4,950
$50
$35,861
$200,000
$46,500
$246,500

OI\BOVE




GO LAKE HAVASU

lo All Users . Add comparison Custom Jul 1- Sep 30, 2025
- - Compare: Jul 1 - Sep 30, 2024

Reports snapshot Ol < ~ 7

COUNTRY ACTIVE USERS

Active users @ New users @ Average engagement time per active us

142K 138K 55s . - . . | United States 2% cessonse by .

Session primary channel group (Default Ch...
110.1% 19.7% 4 27.3% . SESSION PRIMARY CHANNEL GR.. SESSIONS

China

— irec 34K

.. Google Analytics ’ :_ . .t "'.‘ Slngapore % i ‘ i ‘ 34K 1677,340.0%

12K 1158.6%

106K

-
2.6K $17.4%

Canada

968 160.8%

United Kingdom

01 01
Jul Aug

View traffic acquisition >

Germany

- Last 90 days = = Compared custom range

India
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http://golakehavasu.com

GO LAKE HAVASU

The energy in Lake Havasu City is unmatched — and this fall is gearing-up to
prove why we were named one of the “Best Lakes for Watersports” by
USA Today’s 10Best Readers’ Choice Awards! Western Arizona comes alive
when the IJSBA World Finals hit the water, showcasing the best in the world
right here in Havasu.

We're also busy setting the stage for the London Bridge Days Parade — a :

local favorite that anchors an epic season of celebrations. From a downtown BES LAKE FOR
full of tradition to world-class competition, there’s no better time to dive in and

experience everything that makes Havasu unforgettable. This fall is the

perfect season to #GOFORIT!

~ FREE REGISTRATION ~
54TH ANNUAL LONDON BRIDGE DAYS PARADE!

[ [] N [] [] N B R | [] B E Go Lake Havasu proudly presents Lake Havasu City’s longest-running local
celebration — The 54th Annual London Bridge Days Parade! The fun starts
AY S . on McCulloch Boulevard at 10 a.m. on Saturday, October 25, 2025—you
won't want to miss it.

This year's theme: “Champions on Parade”— celebrating the sports and
3 active lifestyle of Lake Havasu City. From high school sports to pro sports,

jet skiing, boating, off-roading and much more!

The London Bridge Days Parade is the heartbeat of this town—historic,
I heartwarming, and straight-up awesome. Whether you're rolling in a float or
O O r O I I e o e W S e e r standing curbside cheering, you're part of the legacy. Let's make this
C LAKE HAVASU CITY. AZ celebration unforgettable.
OCT 25,2023 Want in? The deadline is October 10, 2025 by 5 p.m...so register today!

OCTOBER EVENT SPOTLIGHT

Campaign Delivery Stats

Of all recipients have
High-speed thrills hit the water Oct. 4-12 as the IJSBA World Finals return to Lake Havasu b v / U O p e n e d SO fa r

City! Watch top jet ski athletes from around the globe carve up the course in this adrenaline-
packed spectacle. It's fast, loud, and pure Havasu energy. Don’t miss it! October 4-12th, 2025!

Clicked a link

Marked it as spam

20

_ (928) 235.8105 4 s0e description Lak
- (928) 230-3232 (928) 4122976

Delivered Bounced Spam Reports ©0 00 N MORE ) O LEARN MOR g "DSS
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GO LAKE HAVASU
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Sales Visitors Sales Visitors Sales Visitors
$5,327 (57.29%) 1,381 (31.19%)
($1,425) (13.96%) (633) (13.28%)
$561 (4.52%) 460 (8.28%)
Total $31,924 $36,388 15,957 $4,464 (13.3%) 1,208 (8.2%)
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Quarterly Report > Social Media

GO LAKE HAVASU

.. GolLake Havasu Visitor Center

5.7K followers - 39 following & Following Q search

Posts About Mentions Reviews Reels Photos

Intro Featured

Discover the Go Lake Havasu Visitor Center —— your next adventure to . Go Lake Havasu Visitor Center is “7». Go Lake Havasu Visitor Center is
Arizona's west coast starts here! #GolLakeHavasu at London Bridge. ' in Lake Havasu City.

September 22 at 10:18 AMQ September 9 at 1:53PMQ
( Go Lake Havasu Visitor Center is at London Bridge. £ Go Lake Havasu Visitor Center s at London Bridge. . . i | Attention all foodies — the 6th Annual * Registration is FREE and the
ﬁ September 30 at 2:42PM - Lake Havasu City - @ @ September 23 at 10:06 AM - Lake Havasu City - & 0 Page . Tourlst lnfOI'matlon Centel’ ‘Q' A 9

. s s | . |
Been a minute since you popped into the Go Lake Havasu Visitor Center? Let's change that. &2 Havasu Restaurant Week Is OffICIa"y ON Countdown Is on: The 54th Annual London

A former Olympic medalist and a true survivor — pictured here with her husband Stewart — Jean Bridge Days Parade is roIIing back into...

Pendrich has crossed oceans, beaten cancer, and now crossed both London Bridges: one in England, We've got free parking, friendly faces, and exclusive souvenirs you won't find anywhere else — all just . . . X .

and the other right here in Lake Havasu City. =) = Married for decades and unstoppable in spirit, steps from the London Bridge. Whether you're a first-timer or a born-and-raised local, we've got tips, o 422 English Village, Lake Havasu City, AZ, United States, Arizona
these two are living proof that love, grit, and a little jet lag can take you anywhere. Jean competed in the maps, and gear to make your next Havasu day even better. li{

1972 Munich Olympics and continues to battle cancer like a champ — and today, she and Stewart made Come say hi — we're the cool castle building next to the fountain. ii: §) #GoLakeHavasu #GoForlt

history of their own on our iconic bridge. @ ¥ @8 L +1800-242-8278

#GoForlt #GoLakeHavasu

24 info@golakehavasu.com

Nearly 6k followers

¢ golakehavasu.com

reaching over 12k per

) Go Lake Havasu Visitor Center is in Lake Havasu City. © ) Go Lake Havasu Visitor Center is in Lake Havasu City. ¢ Go Lake Havasu Visitor Center is in Lake Havasu City.

. y p )y . - | | 3 0 £ 1! P SR September 29 at 1:37PM - @ September 9 at 1:53PM - @ September 2 - @
I I l O I I t I I C O I l S I S t e I l t l ¢ LS - j e e | o It's never just a UTV — especially when it's a parade float in the making! 4B % Registration is FREE and the countdown is on! The 54th Annual London Bridge Days Parade is Go Lake Havasu proudly presents Lake Havasu City's longest-running local celebration --~The 54th
7 f 7 3 2 \ Z Th... See more rolling back into town, and this is your chance to be part of the traditio... See more Annual London Bridge Days Parade! This year's theme: “Champions on Parad... See more

with content

emphasis on events : - B Ll - g A kst — o B

PARADE

River: « : LAKE HAVASU CITY, AZ
; OCT 25,2025

and merchandise.

e
Jillian Danielson Photography

See insights and ads Boost post
GOLAKEHAVASU.COM

OO Go Lake Havasu and 254 others 6 comments 5 shares See insights and ads FREE REGISTRATION! 2025 London Bridge Days Parade | Lake Havasu City

“Champions on Parade"— celebrating the sports and active lifestyle of Lake Havasu City. From hi...

GOLAKEHAVASU.COM
FREE! London Bridge Days Parade Registration | Lake Havasu City

“Champions on Parade”— celebrating the sports and active lifestyle of Lake Havasu City. From hi...

GOLAKEHAVASU.COM
54th Annual London Bridge Days Parade | Lake Havasu City
Go Lake Havasu proudly presents Lake Havasu City’s longest-running local celebration ——The 54...

05 Like Q comment /) Share OO Go Lake Havasu and 44 others 2 comments 5 shares

| 1 | | GO FOR IT.
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GO LAKE HAVASU

Followers ©

Lifetime

5,709

Age & gender ©

20%

Quarterly Report > Social Media S

QIl Summary - Facebook @golakehavasuvisitorcenter

65+

35-44 45-54 55-64

Women B Men
69.2% 30.8%

Views
Views 0

23.7K + 1615

From followers @ 17.6% . 70.1%
From non-followers @ 82.4% ™ 100%

Interactions

Content interactions ©

474 T 2.4K%

From followers @ 167 T 943.8%

From non-followers @ 307 T 101K%

Reach
Facebook reach ©

13.8K T™ 1.2K%

From followers @ 1,115 T 376.5%

From non-followers @ 12,709 T 1.5K%

Follows
Follows ©

27 T 200%

Unfollows® 9 T 125%

Net follows @ 18 T 260%

Top cities

Lake Havasu City, AZ
. 24.9%

Kingman, AZ
El 1.8%

Bullhead City, AZ
l 1.7%

Phoenix, AZ
l 1.7%

Las Vegas, NV
l 1.3%

Henderson, NV
B 07%

Los Angeles, CA
B 07%

Mesa, AZ
B 07%

Top countries

United States

Canada
§ 1.4%

United Kingdom
| 0.7%

Mexico
| 0.6%

Netherlands
| 0.5%

Australia
| 0.2%
Nigeria
| 0.2%

Bangladesh
| 0.1%

98.3%

GO FOR IT.



GO LAKE HAVASU
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Listing and Account Management



Content Analytics

GO LAKE HAVASU

MANAGE /0UF GOLAKEHAVASU.COM LISTING ® Account Information 0wt [N D

GO FOR IT! This is where you keep your listing looking sharp —— manage your details all in one place

and update your golakehavasu.com listing with just a few clicks. If you have any questions, run into any Account Name Beach Shack Island Floating Jungle Gym Website Link https://beachshackrentalslhc.com/
snags, or just want to explore ways to enhance your listing, please contact Sarah Martinsen at
@60 LAKEHAVASU Main Phone 928.846.7273 Secondary Phone
sa rah@golakehavasu.com. Don't forget to tag us at #golakehavasu to be featured!
Fax Email beachshackrentalshavasu@gmail.com
0 Facebook Follow
Twitter Facebook https://www.facebook.com/beachshackrentals
© Follow
PAG EVI EWS \'4 © Instaem - YouTube Instagram
X X Follow Business Category
Pa r‘tn er Trafﬁ Cc © YouTube Subscribe Business Description (from Partner Signup form)
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GO LAKE HAVASU

Financial Statements

Go Lake Havasu
Statement of Revenue and Expenses
For the Month Ended July 2025

Office Supplies
Phone, Email, Internet

Software, IT, Equip under $2,500
Cost of Goods Sold VC

Total Admin. Operations

TOTAL EXPENSE

TOTAL REVENUE
TOTAL EXCESS REVENUE (EXPENSE)

28
767
1,732
7,759

320
885
1,880
5,000

28
767
1,732
7.759

320
885
1,880
5,000

3,750
10,620
24,450

108,000

Description Month of July 2025 YTD YTD 2025-26 Budget
Actual | Budget Actual Budget Budget Remaining |
REVENUE
Public Sources
City Contract 133,333 133,333 133,333 133,333 1,600,000 1,466,667
Board Approved Surplus Funds 200,000 200,000
Total Public Sources 133,333 133,333 133,333 133,333 1,800,000 1,666,667
Private Sources
Visitor Center Revenue 15,294 15,000 15,294 15,000 202,000 186,706
Other 3,001 3,000 3,001 3,000 37,000 33,999
CTA Certifications 0 50 0 50 400 400
Total Private Sources 18,295 18,050 18,295 18,050 239,400 221,105
TOTAL REVENUE 151,628 151,383 151,628 151,383 2,039,400 1,887,772
EXPENSE
Personnel
Salaries 37,412 40,994 37,412 40,994 533,405 495 993
Payroll Tax 2,802 2,424 2,802 2,424 31,572 28,770
Retirement 1,058 1,147 1,058 1,147 13,754 12,696
Health Insurance 5,256 5,252 5,256 5252 71,583 66,327
Workers Comp 0 0 0 0 1,800 1,800
Staff Training/Development 327 1,050 327 1,050 4,170 3,843
Total Personnel 46,855 50,867 46,855 50,867 656,284 609,429
Marketing
Media 12,019 31,916 12,019 31,916 342,216 330,197
Public Relations (BPR) 4,403 7,665 4,403 7,665 91,980 0
Database Management (IDSS-CRM) 0 150 0 150 7,500 7,500
Website 939 1,559 939 1,559 27,340 26,401
FAM Tours / Site Visits 0 755 0 755 9,000 9,000
Fulfillment 0 0 0 0 59,300 59,300
Printed Marketing Collateral 13,986 625 13,986 625 57,900 43,914
Promotional Merchandise 0 835 0 835 10,000 10,000
Event Sponsorships 0 44,167 0 44,167 180,000 180,000
Research / Data 0 25,000 0 25,000 25,000 25,000
Tradeshows 0 250 0 250 7,870 7,870
Total Marketing/Promotion 31,346 112,922 31,346 112,922 818,106 786,760
Destination Development
Main Street Commons 0 0 0 0 200,000 200,000
Total Destination Development 0 0 0 0 200,000 200,000
Administrative Operations
Accounting & Legal 1,430 19,708 1,430 19,708 38,500 37,070
Bldg Rent, VC Rent & Operations 10,561 10,108 10,561 10,108 121,296 110,735
Board / Staff / Client Meetings 1,032 697 1,032 697 16,000 14,968
Business Insurance 0 0 0 0 3,100 3,100
City Tax Collection Fee 467 482 467 482 5,784 5,317
CTA Fees 40 55 40 515) 5,510 5,470
Dues & Subscriptions 0 11,796 0 11,796 28,000 28,000

3,722
9,853
22,718
100,241

23,815

50,931

23,815

50,931

365,010

341,195

102,017

214,720

102,017

214,720

2,039,400

151,628

151,383

151,628

151,383

2,039,400

49,611

-63,337

49,611

-63,337

0
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PTO Compensation
Wells Fargo Credit Card
Total Current Liabilities

Capital
Retained Surplus
Net Income
Total Capital
Total Liabilities & Capital

Go Lake Havasu Statement of Financial Position

July 31, 2025

ASSETS
Current Assets
Petty Cash 200.00
Petty Cash-VC 50.00
Foothills Bank - Checking Account 54,233.71
Foothills Bank - Money Market Account 172,999.38
Foothills Bank ICS (Insured Cash Sweep) - Money Market Account 631,148.94
US Bank formerly State Farm Bank - Money Market Account 107,321.03
Foothills Bank - Private Revenue Money Market Account 27,000.62
Foothills Bank ICS - Private Revenue Money Market Acct 138,995.28
Foothills Bank - Visitor Center Business Acct- Cash Register (Square) 100.00
Foothills Bank - Visitor Center Fund Designated Money Market Acct 49,280.85
Foothills Bank ICS - Visitor Center Fund Designated MM Account 465,905.23
Foothills Bank - CTA 5,092.77
Inventory Visitor Center 51,219.64
Total Current Assets 1,703,547 .45
Property and Equipment
Furniture & Equipment 40,246.32
Leasehold Improvements 13,429.00
Website Dev Costs old site 95,993.88
Website Dev Costs 2024 104,050.00
Visitor Center Expansion 186,576.38
Depreciation Website Development -122,654.00
Depreciation Visitor Center Expansion -48,535.00
Depreciation Accumulated -24,272.00
Total Property and Equipment 244 834.58
Other Assets
Brand Design 89,115.78
Depreciation Brand Design -70,386.00
Visitor Center Security Deposit 1,300.00
Total Other Assets 20,029.78
Total Assets 1,968,411.81
LIABILITIES AND CAPITAL
Current Liabilities
Fidelity Advisor 0.00

21,588.69
-43.91
21,544.78

1,897,255.91

49,611.12
1,946,867.03
1,968,411.81

GO FOR IT.
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GO LAKE HAVASU

Go Lake Havasu
Statement of Revenue and Expenses
For the Month Ended August 2025

Go Lake Havasu Statement of Financial Position
August 31, 2025

ASSETS
Description Month of 2025 YTD YTD 2025-26 Budget
Actual i Budget Actual Budget Budget Remaining |
REVENUE Current Assets
Public Sources Petty Cash 200.00
City Contract 133333 133333 266667 266666 1600000 1,333,333 Petty Cash-VC 50.00
DN APPOVEC Oupa s s g Foothills Bank - Checking Account 73,241.93
Total Public Sources 133333 133333 266667 266666 1800000 1,533,333 Foothills Bank - Money Market Account 148 075 94
Private Sources y Market Account e
Visitor Center Revenue 8778 12000 24072 27.000 202.000 177.928 Foothills Bank ICS (Insured Cash Sweep) - Money Market Account 638,938.71
Other 3,606 3,000 6,607 6.000 37,000 30,393 US Bank formerly State Farm Bank - Money Market Account 107,343.81
CTA Certifications - 50 ° 100 400 400 Foothills Bank - Private Revenue Money Market Account 26,987.84
Total Private Sources — 12385 15050 30680 33100 239400 208721 Foothills Bank ICS - Private Revenue Money Market Acct 141,336.44
TOTAL REVENUE 145718 148,383 297,346 299766 2,039,400 1,742,054 Foothills Bank - Visitor Center Business Acct- Cash Register (Square) 100.00
Ex:fr:cs::nel Foothills Bank - Visitor Center Fund Designated Money Market Acct 45,652 .22
Salanes 38050 40994 75461 81988 533 405 457 944 Foothills Bank ICS - Visitor Center Fund Designated MM Account 467,034 25
Payroll Tax 2734 2424 5535 4848 31,572 26,037 Foothills Bank - CTA 5,052.78
Retirement 1047 1147 = 2105 2294 13,754 11,649 Inventory Visitor Center 51,799.99
Health Insurance 5256 5252 10513 10,504 71,583 61,070 Total Current Assets 1,705,813.91
Workers Comp 0 0 0 0 1.800 1,800
Staff Training/Development 3.121 750 3448 1,800 4170 722 .
Total Personnel 50,208 50,567 97,063 101,434 656,284 559,221 Property and Equipment
Marketing Furniture & Equipment 40,246.32
. . Media 4038 27116 16057 59,032 342,216 326,159 Leasehold Improvements 13,429.00
Financial Statements 0 7ess 443 1830 910 e757 Website Dev Costs old sie 05,993 88
Database Management (IDSS-CRM) 0 150 0 300 7.500 7,500 :
Website 477 1.188 1418 2747 27.340 25924 ¥/V QbSltce: Dev CEOStS 2924 :ggg;ggg
FAM Tours / Site Visits 0 755 0 1510 9.000 9,000 isitor Center Expansion : .
Fulfillment 144 0 -144 0 59,300 59,444 Depreciation Website Development -118,566.00
Printed Marketing Collateral 1,458 625 15442 1,250 57,900 42,458 Depreciation Visitor Center Expansion -68,351.00
Promotional Merchandise 0 835 0 1670 10,000 10,000 Depreciation Accumulated -40,724 .00
Event Sponeorships 17.500 9,167 B EE . 180,000 162,500 Total Property and Equipment 212,654.58
Research / Data 48 420 0 48420 25,000 25,000 23,420
Tradeshows 0 250 0 500 7,870 7.870
Total Marketing/Promotion 71,746 47,751 103,093 160673 818,106 715,013 Other Assets
Destination Development Brand Design 89,115.78
Main Street Commons 0 0 0 0 200,000 200,000 Depreciation Brand Design -78,708.00
Total Destination Development 0 0 0 v 200,000 200,000 Visitor Center Security Deposit 1,300.00
Administrative Operations Total Other Assets 11,707.78
e s k2 e g A9 SO isuphin Total Assets 1,930,176.27
Bldg Rent, VC Rent & Operations 9529 10,108 20090 20,216 121,296 101,206 _—
Board / Staff / Client Meetings 412 697 1,444 1,394 16,000 14,556
Business Insurance 727 1,500 727 1,500 3,100 2,373 LIABILITIES AND CAPITAL
City Tax Collection Fee 467 482 934 964 5784 4850 Current Liabilities
CTA Fees 40 55 80 110 5,510 5,430 idali :
Dues & Subscriptions 1.441 186 1,441 11,982 28,000 26,559 Fidelity Advisor 0.00
Office Supplies 487 120 515 840 3750 3235 PTO Compensatnqn 23,254.21
Phone, Email, Intemet 1,226 885 1.994 1.770 10.620 8,626 Wells Fargo Credit Card 0.00
Software, IT, Equip under $2,500 2,735 1,880 4487 3,760 24,450 19,983 Total Current Liabilities 23,254 .21
Cost of Goods Sold VC 4,712 5000 12,471 10.000 108.000 95,529
Total Admin. Operations 23207 22821 47,022 73,752 365,010 317,988 Capital
TOTAL EXPENSE 145161 121,139 247,178 335859 2,039,400 Retained Surplus 1.856,753.91
TOTAL REVENUE 145718 148383 207.346  299.766 2039400 Net Income 50,168.15
TOTAL EXCESS REVENUE (EXPENSE) §57 27,244 50,168 -36,093 0 Total Capital 1,906,922.06
Total Liabilities & Capital 1,930,176.27

GO FOR IT.
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Go Lake Havasu
Statement of Revenue and Expenses
For the Month Ended September 2025

Go Lake Havasu Statement of Financial Position
September 30, 2025

ASSETS
Description Month of Sept 2025 YTD YTD 2025-26 Budget
Actual | Budget Actual Budget Budget Remaining Current Assets
RE;/ES:”; Petty Cash 200.00
ublic sources
City Contract 133333 133333 400000 399899 1,600,000 1,200,000 UL AV , oo
Board Approved Surplus Funds 200,000 200,000 Foothglls Bank - Checking Account 1,860.07
Total Public Sources 133,333 133333 400,000 399999 1,800,000 1,400,000 Foothills Bank - Money Market Account 173,174.37
Private Sources Foothills Bank ICS (Insured Cash Sweep) - Money Market Account 646,706.61
Visitor Center Revenue 12983 12,500 37,056 39,500 202,000 164,944 US Bank formerly State Farm Bank - Money Market Account 107,343.81
S'T":'Cemﬁcauons 3'353 3'023 9'968 9,(1)% 37'288 27'333 Foothills Bank - Private Revenue Money Market Account 26,825.63
Total Privais Soiiross 16342 16850 47022 28 650 239,400 192378 Foothglls Bank ICS y Private Revenue Money Market Acqt 143,702.35
TOTAL REVENUE 149676 148,883 447.022 448649 2.039.400 1,592,378 Foothills Bank - Visitor Center Business Acct- Cash Register (Square) 100.00
EXPENSE Foothills Bank - Visitor Center Fund Designated Money Market Acct 49 450.59
Personnel Foothills Bank ICS - Visitor Center Fund Designated MM Account 468,087.76
Salaries 37,117 40994 112578 122982 533,405 420,827 Foothills Bank - CTA 5012.79
Payroll Tax 2,746 2,424 8,281 7.272 31,572 23,291 ot
Retirement 1047 1146 3158 3440 13,754 10,601 InTventlo(r:y V's't°;\C°m°r 1 egg';gg':g
Health Insurance 620 5252 11,142 15756 71,583 60,441 otal Current Assets 668,298
Workers Comp 0 0 0 0 1,800 1,800
Staff Training/Development 295 50 3,743 1,850 4,170 427 Property and Equipment
Total Personnel 41,833 49,866 138,896 151,300 656,284 517,388 Furniture & Equipment 40.246.32
Marketing hol rovem 13,429.
4 . Media 62,024 27,116 78,081 86,148 342,216 264,135 \L/S a;eit ogelr:g:st: oledn;?te gg'ggg gg
FI nancia l St 3 t eme nts Public Relations (BPR) 22100 7,665 26,503 22995 91,980 65,477 eoeite 100,
Database Management (IDSS-CRM) 1,000 150 1,000 450 7,500 6,500 Website Dev Costs 2024 104,050.00
Website 435 1,389 1,851 4,136 27,340 25,489 Visitor Center Expansion 186,576.38
FAM Tours / Site Visits 0 765 0 2,265 9,000 9,000 Depreciation Website Development -118,566.00
i@"‘t'":j‘eat P ‘51"‘1’ z-ggg i 4';; f-ggg gg-ggg 32-3;; Depreciation Visitor Center Expansion -68,351.00
rinted Marketing Collatera ) ' ' ' iati -
Promotional Merchandise 0 835 0 2,505 10,000 10,000 Depreciation Accummate.d 240'724'00
Event Sponsorships 35000 9167 52500 62,501 180,000 127,500 Total Property and Equipment 12,654.58
Research / Data 0 0 48,420 25,000 25,000 -23,420
Tradeshows 0 250 0 750 7.870 7,870 Other Assets
Total Marketing/Promotion 120,700 49,952 223,793 210,625 818,106 594,313 Brand Design 89,115.78
o P PV, : . ; - R Depreciation Brand Design -78,708.00
Total Destination Development 0 0 0 0 200,000 200;000 Visitor Center Security Deposit 1.300.00
Administrative Operations Total Other Assets 11,707.78
Accounting & Legal 1430 1,708 4,290 23,124 38,500 34,210 Total Assets 1,892,660.53
Bldg Rent, VC Rent & Operations 10,530 10,108 30,620 30,324 121,296 90,676
Board / Staff / Client Meetings 175 747 1,619 2141 16,000 14,381
Business Insurance 0 0 727 1,500 3,100 2,373 c t Liabiliti LIABILITIES AND CAPITAL
City Tax Collection Fee 467 482 1,401 1,446 5,784 4,383 urrent Liabiilues
CTA Fees 40 55 120 165 5,510 5,390 Fidelity Advisor 0.00
Dues & Subscriptions 232 536 1673 12,518 28,000 26,327 PTO Compensation 23,827.88
Office Supplies 0 320 515 960 3,750 3,235 Wells Fargo Credit Card 0.00
Phone, Email, Internet 166 885 2,160 2,655 10,620 8,460 Total Current Liabilities 23 827.88
Software, IT, Hard Goods under $2,500 5,584 1,880 10,050 5,640 24,450 14,400 :
Cost of Goods Sold VC 6.609 6,500 19,079 16,500 108,000 88,921 Capital
Total Admin. Operations 25,232 23,221 72,253 96973 365010 292,757 apital
R Retained Surplus 1,856,753.91
TOTAL EXPENSE 187,765 123,039 943 458,898 2,039,400 Net Income 12,078.74
TOTAL REVENUE 149,676 148,883 447,022 448649 2039400 Total Capital 1,868,832.65
T e Total Liabilities & Capital 1,892,660.53

GO FOR IT.
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Group Tour Leads & Potential

| eSS TR ——Cs,

HORIZON TRAVEL CANADA LATE SUMMER 25 SENT PICS + SAMPLE ITINERARY

TOUR AMERICA US (RECEPTIVE) SUMMER 25 HOTEL/RESTAURANT FOCUS # CASINO FERRY

ROCKY MTN HOLIDAY TOURS 90% FIT IMMEDIATE WORKING W/NAUTICAL —— GRAND CANYON FOCUS

UT LUXURY TOURS 65+ DOMESTIC IMMEDIATE SENT SAMPLE ITINERARY + IMAGES ——- ROUTE 66 FOCUSED
AMERICA & BEYOND DOMESTIC SECURED CONTRACTED WITH HAMPTON INN

AEROGLOBE FIT IS2/3 OF BUSINESS IMMEDIATE CURRENTLY WORKING WITH TREVAGO —-- EXPLORING
INCREDIBLE ADVENTURES GROUP + FIT (BASED IN SF) SUMMER 26 LOST HAVASU BUSINESS IN PAST YEAR —— LOOKING TO
WORLD 2 MEET SPAIN IMMEDIATE STRICTLY FIT —— EXPLORING PROGRAM WITH HOME 2 SUITES
SCENIC ROADS BASED IN LV —— FRANCE FOCUS POSSIBLE LATE 25 PRIMARILY FIT —— BASED IN LAS VEGAS AND LOOKING TO
CTOUR HOLIDAY CHINA SUMMER 26 PACKAGED AND PRIVATE FIT TOURS —— WORKING THRU
GATE 1 TRAVEL CANADA + US LATE SUMMER 25 MOTOR COACH OPERATOR —-55 AND OVER WITH CONTRACTED
PLEASANT HOLIDAYS DOMESTIC SUMMER 26 OWNED BY AAA ——95% AGENT-DRIVEN ITINERARIES

ONWARD TRAVEL - UK/AUS + NZ SUMMER 26 B SPORTS/YOUTH GROUP FOCUSSED BUT ALSO OFFERING FIT
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Trends & Opportunities
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